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F R E S H  A I R  F O R  D I G I T A L  M A R K E T I N G

Digital is HOT HOT HOT
Trends & Hot Topics:

How Big Media/Tech Are Pivoting



Charity Huff is CEO of January Spring, a digital marketing & 

advertising agency that works exclusively with publishers. 

M e e t  Y o ur Ho s t  

Full-service digital agency.  

We work exclusively with publisher to help you take digital to market:

• Programmatic display

• Streaming TV

• Paid Social

• Targeted eBlasts

• Paid Search 



U.S. ad revenues 
are expected to 

grow 3.4% 
to $326 billion this year

M a r c h  2 0 2 3

Wall Street Journal, March 2023



?!FAANG?!
Facebook
Amazon
Apple 
Netflix 
Google

…
A n d  M i c r o s o f t !



Google:  Cookie Depreciat ion

Google’s 
Chrome will 
disallow cookies 
in mid-2024 

We are in the midst of a phase-out of third-party tracking cookies 
used in digital advertising.

Ads are then served to site visitors by a third party based on 
each visitor’s cookie profile.

YourWebsite.com

YOUR AD HERE



Google:  Cookie Depreciat ion

“The death of the 3rd-party 
cookie will privilege those entities 

that have scale and 
good 1st-party data.”

Michael Zimbalist, Chief Strategy Officer,
The Philadelphia Media Network



Google:  Cookie Depreciat ion

The demand for 
hyper-targeted 
advertising is 
growing.

Advertisers want niche, targeted audiences.

Just shy of half of consumers opt-in for targeting:

• After GDPR was implemented in Europe, 76% of consumers
had opted in to receive direct marketing.

• 46% of iPhone users consented to allowing their data to be 
used for direct marketing, after Apple’s big privacy push in 
2021.

• Contextual, geographic…and most importantly geo-fencing 
are not impacted.

What the Loss of Third-Party Cookies Means for Broadcasters 2022 



Google:  Cookie Depreciat ion

Advertisers want to reach your 
Audience! 

(1st party data)

Where’s the opportunity?



Google:  Cookie Depreciat ion

A D V E R T I S E R S  B U Y  Y O U R  M E D I A  B E C A U S E  
T H E Y  W A N T  Y O U R  A U D I E N C E

P U B L I S H E R  S I T E  
R E T A R G E T I N G

Remarket to your readers on 
behalf of your advertisers by 
including your PIXELED site 
audience in every campaign.

$14-20 CPM

E M A I L  t o  D E V I C E  
I D  T A R G E T I N G

Convert your coveted email list 
into device IDs for use with both 
programmatic and paid social 
campaigns. (Recurring usage fee.)

$16-25 CPM

A D D R E S S A B L E  
G E O F E N C I N G

Use your subscriber, event 
registration or other sources 
of physical addresses to create 
another, custom 1st-party audience.

$14-20 CPM



Microsoft:  Chat GPT
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Google:  Zero Cl ick Searches



Google:  Zero Cl ick Searches

As many as 
57% of users on mobile and 

53% on desktop don't click 
an organic or paid result, according to a newly 

released Semrush study of more than 600,000 
searches.

Semrush, October 2022 



Google:  Zero Cl ick Searches

Semrush, October 2022 

19%

10%

11%

60%

Types of Keywords Used on Google

Transactional
Navigational
Commerical
Informational



You have the 
content people 
are actively 
seeking.

Optimize your content to answer 
the question.

Share that content, with an 
answer to the question on social 
media.

Google:  Zero Cl ick Searches

There are three types of 
zero-click searches:

1. Featured snippets

2. Instant answers

3. Knowledge graphs
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Apple

Apple’s ad revenue is $3.7B world-
wide.  Its forecasted to be 20x that in 
five years.

The majority is from App Search Ads, 
but they you are now seeing ads in 
both the NEWS and STOCK apps.

Bloomberg, August 2022



Facebook (META)

Don’t cry for META.

Meta’s revenue fell for the first time in 
2022.

The decline in revenue is due to 
advertisers spending less with each 
campaign.

Wall Street Journal, March 2023



Netfl ix:  Streaming TV

The majority 
of streaming 
TV 
subscribers 
use ad-
supported 
services.

Disney and YouTube both raised their streaming ad 
service subscription prices and saw an increase in users.

Netflix’s users have started to decrease.  

Ad supported pricing will create new subscribers for 
Netflix.



Digital  Offering Primer
P r o g r a m m a t i c  D i s p l a y

1.  Geo Fencing

2. Event Targeting

3. Geo Targeting

4. Keyword Retargeting

5. Site Retargeting

6. Audience Curation

T A C T I C S  I N C L U D E :
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Digital  Offering Primer
P a i d  S o c i a l

Paid Social in 2022:

1. Targeting better than 
what Facebook can give 
you.

2. Geo-fencing.

3. Expanded reporting, in an 
easy to use format.
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Digital  Offering Primer
T a r g e t e d  e B l a s t s

700+ Demographic, geographic, 

interest and buying behaviors 

available for targeting:
• Location

• Age

• Gender

• Income

• Interest

• Purchases

C U S T O M  A U D I E N C E



Digital  Offering Primer
O T T

OTT is the device WHERE you watch the content.

Streaming devices(Roku, Apple tv, Firestick), smart tvs & gaming consoles

CTV is WHAT long-form content you watch on your device:

• Streaming the Olympics live on NBC
• Binge watching your favorite show
• Just like broadcast –spots are not skippable
• Programming comes direct from publisher, not through a cable provider.



D E V I C E S

Amazon Fire

Android

Apple TV

Chromecast

Playstation

Roku

Xbox

Slingbox

P U B L I S H E R S  
( t h i s  l i s t  c o n t i n u e s  t o  g r o w ! )
A&E | Accent Health | Anthem Sports & Entertainment | 
AT&T/DirecTV Now! | BET BigStar.TV | Cinedigm Entertainment | 
CBS | CNN | Comcast | Cox Media Group Crunchy Roll | Digital 
Media Rights | Discover Channel | DiscoveryGo | DramaFever E.W. 
Scripps Newsy | E.W.Scripps | Film On Tv, Inc. | Flipps Media | Fox 
Networks Group | Fox News | Fox Sports | Fubo.TV | Funimation | 
Future Today | Gameloft Globo | Gold Line Telemanagement | 
Graham Media | Haystack | Hyde Interactive Inc | kpex | 
LoveThisPic.com | MAZ | Meetme | NBC | NewsON | One by AOL 
Ad Network OVGuide | PaulaDeen.com | PBS | Pelmorex | picoBlu 
LLC | Plex | PlutoTV PopcornFlix | Render Media | Resignation 
Media, LLC | RPLogic | SBS | Screen Media Ventures LLC | Scripps 
Network, LLC | SendtoNews | Sling TV | Sony Crackle TBS | The 
Christian Post | The Holiday Spot | Thomsan | Reuters | Tinbu | TNT 
Toon Goggles | Transgaming | TubiTV Turner | Ustream.tv | Vevo | 
Viacom | Vice Viki, Inc | Vudu | WeatherNation | Wibbitz | Xumo

Digital  Offering Primer
O T T



If You Don’t Present Digital…
S o m e o n e  e l s e  w i l l .
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