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F R E S H  A I R  F O R  D I G I T A L  M A R K E T I N G

2023 is Going To Shine
Digital is Providing the Light



Charity Huff is CEO of January Spring, a digital marketing & 

advertising agency that works exclusively with publishers. 

M e e t  Y o ur Ho s t  

Full-service digital agency.  

We work exclusively with publisher to help you take digital to market:

• Programmatic display

• Streaming TV

• Paid Social

• Targeted eBlasts

• Paid Search 



Out of 7$ 10$

will  be spent on digital  in 2023

Advertis ing Spend

https://borrellassociates.com



niche, targeted 
audiences

Advertisers want



are seeking digital 
platforms first

Media consumers



Desktop/Laptop, 218

Mobile, 209

Broadcast TV, 176

Social Media, 150

Streaming Music, 116

Streaming TV, 113

Gaming, 84

Broadcast Radio, 71

Podcasts, 58

Online Media, 56

Print, 41

Average Time Spent with Media in the US; 1st Half of 2022

eMarketer

Time in Minutes



position your 
publication’s brand 
as the way to 
connect them

Deliver the Consumer to the Advertiser



R I G H T
M E S S A G E

R I G H T
P E R S O N

R I G H T
T I M E

to
the

at
the

T H E  P O W E R  O F  T H E



January Spring’s  2023 How To:

Leverage Your 
Creative Team

Sell Across All Your 
Media Channels

Lean into 
Evergreen Contracts

Embrace Performance 
& Measurement

Transition your 
creative team to 
tell multi-media 

stories, that 
include paid 
advertising.  

• Sponsored content
• Print ads
• Digital ad
• Newsletters 
• eBlasts
• Social
• Video

Present, simple 
multi-channel 
programs.

Sell your audience 
first, with every 
program.

Digital service 
providers shifted 
pre-pandemic to 
evergreen, on-
going service 
contracts.

We’ve seen success 
in doing the same 
with advertising

Continue to evolve 
how you service your 
advertising clients by 
anchoring those 
conversation with 
easy to read, visual 
reports that tell an 
ROI story…not just 
an impressions and 
clicks story.



Sel l  Across  Your Channels

CRMA 2022

Digital Accounts for 15% of Overall Revenue

Emails/eBlasts, 28%

Digital Display, 16.50%

ROS Banners, 14%

Sponsored Content, 12%

Directories, 7%

0% 5% 10% 15% 20% 25% 30%

Publishers Digital Revenue Sources



Sel l  Across  Your Channels

Borrell Associates

Local TV, -18%

Newspaper, -7%

Cable TV, -4%

Direct Mail, -2%

Radio, -2%

ROS Banners, -1%

OOH, 2%

Paid Search, 3%

Email, 6%

Listings Mgmt, 7%

Digital Display, 10%

Streaming Audio, 10%

Streaming TV, 12%

-20% -15% -10% -5% 0% 5% 10% 15%

2023 Forecasted Change in Local Ad Spend



Add New Channels
H e l p  A d v e r t i s e r s  B e  W h e r e   Y o u r  R e a d e r s  S p e n d  T h e i r  T i m e  
W h e n  N o t  W i t h  Y o u r  B r a n d ( s )

Programmatic 
Display Social Media

Video 
(EVERYWHERE)

Advertiser
Websites Email



Add New Channels
H e l p  A d v e r t i s e r s  B e  W h e r e   Y o u r  R e a d e r s  S p e n d  T h e i r  T i m e  
W h e n  N o t  W i t h  Y o u r  B r a n d ( s )

https://www.insiderintelligence.com/content/marketing-leaders-somewhat-optimistic-about-economy-they-being-forced-adapt-market-uncertainty

I n  t h e  U . S . ,  p r o g r a m m a t i c  d i g i t a l  d i s p l a y  a d  
s p e n d i n g  i s  p r o j e c t e d  t o  a c c o u n t  f o r

$115.23B .

T h a t  a c c o u n t s  f o r  90.2% o f  t h e  
d i g i t a l  d i s p l a y  a d  m a r k e t .

eMarketer

Programmatic 
Display



Add New Channels
H e l p  A d v e r t i s e r s  B e  W h e r e   Y o u r  R e a d e r s  S p e n d  T h e i r  T i m e  
W h e n  N o t  W i t h  Y o u r  B r a n d ( s )

https://www.insiderintelligence.com/content/marketing-leaders-somewhat-optimistic-about-economy-they-being-forced-adapt-market-uncertainty

50% of all mobile time is spent on social media.

Facebook = 58 min.
Instagram = 28 min.

YouTube= 19 min.

Meta social ads are branding tools. 
They influence traffic and commerce, 
but don’t deliver transactions.

Inside Intelligence

Social Media



Add New Channels
H e l p  A d v e r t i s e r s  B e  W h e r e   Y o u r  R e a d e r s  S p e n d  T h e i r  T i m e  
W h e n  N o t  W i t h  Y o u r  B r a n d ( s )

https://www.insiderintelligence.com/content/marketing-leaders-somewhat-optimistic-about-economy-they-being-forced-adapt-market-uncertainty

94% of U.S. households are reachable 
through open programmatic CTV advertising.

67% of consumers prefer ad-supported 
streaming options to ad-free ones. 

Ad Age

Video 
(EVERYWHERE)



Add New Channels
H e l p  A d v e r t i s e r s  B e  W h e r e   Y o u r  R e a d e r s  S p e n d  T h e i r  T i m e  
W h e n  N o t  W i t h  Y o u r  B r a n d ( s )

https://www.insiderintelligence.com/content/marketing-leaders-somewhat-optimistic-about-economy-they-being-forced-adapt-market-uncertainty

25.6% of Google searches are zero-click.

Which means a website has to be optimized to Google.  

This opens the door to for new service offerings:
• SEO
• Sponsored Content 
• Paid Search 
• Refreshed business websites

Search Engine Land

Advertiser
Websites



Add New Channels
H e l p  A d v e r t i s e r s  B e  W h e r e   Y o u r  R e a d e r s  S p e n d  T h e i r  T i m e  
W h e n  N o t  W i t h  Y o u r  B r a n d ( s )

https://www.insiderintelligence.com/content/marketing-leaders-somewhat-optimistic-about-economy-they-being-forced-adapt-market-uncertainty

The average ROI through email marketing is 
$36 for every $1 spent

64% of small businesses use email marketing to 
reach customers.

Hubspot;, Constant Contact

Email



Evergreen Pricing
S e t  y o u r  p r o g r a m s  t o  a u t o - r e n e w  e a c h  m o n t h

• You sell it once, but service it every month.

• Advertiser and Reps have a shared understanding that the marketing 
budget is set for the year.

• Set a 30 to 60-day cancellation time period.

• We’ve seen it change sales team’s mindsets, which results in more 
recurring revenue.



Measurement & Reporting
P e r f o r m a n c e  S e r v i c e  C a l l s  M u s t  E x p a n d  a s  Y o u r  D i g i t a l  B u s i n e s s  E x p a n d s
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C o n t a c t  o u r  
P u b l i s h e r  D e v e l o p m e n t  
T e a m :

3 0 3 - 8 7 2 - 7 9 3 2


